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Abstract
This article analyzes the semantic properties of multi-component terms used in the field of e-
commerce logistics. The study identifies the components of these terms, their semantic
relationships and context-dependent meanings. It also highlights the linguistic and domain-
specific features that influence the development of e-commerce logistics terminology. It is
emphasized that the semantics of terms plays an important role in the processes of their correct
translation, automatic text analysis and digitization of logistics systems.
The article is based on an analysis conducted at the intersection of scientific linguistics,
translation studies and applied logistics.

Keywords:
E-commerce, logistics, multi-component terms, semantic analysis, terminology, linguistic
properties, contextual meaning, translation issues.

For citation:
Tukhtasinova Z. Semantic nuances of multi-component terms in e-commerce logistics //
Philological Sciences Journal. —2025. — vol. 11. — Ne3. — Pp. 27-33.
DOI https://doi.org/10.52081/PhSJ.2025.v11.i3.062

Introduction

Today, the rapid development of the e-commerce industry is not only creating new trading
opportunities but also causing an increase in the complexity of logistics processes that are important
for its effective functioning. In e-commerce, the delivery of products to the consumer is part of a
system of order management, inventory, warehouse management and many other services. The
successful implementation of these processes requires large-scale and multi-stage systems [Liu,
Shang, Lai: 2018].

Materials and methods

The terms used in e-commerce logistics are often multi-component, consisting of several
words, and each word has its own meaning. Such terms play an important role not only in
describing processes, but also in expressing their interrelationships, integration and complexity. For
example, terms such as "supply chain management", "integrated logistics system", "omnichannel
delivery" combine several processes and concepts. Semantic nuances of multi-component terms are
the meaning conveyed by each part of the term and the uniqueness of these parts in creating a joint
concept. Such nuances are important for clear and effective communication in the industry, since

ambiguity or misinterpretation of terms can reduce the efficiency of logistics processes. Therefore,
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there is a need for a deep analysis of multi-component terms used in e-commerce logistics and the
identification of their semantic aspects. It is relevant both from a scientific and practical point of
view. In scientific research, semantic analysis of multi-component terms allows us to study the
linguistic, terminological and contextual features of words. In practice, correctly understood and
accepted terms in a single meaning enhance cooperation between companies, allow us to automate
and optimize processes. Therefore, identifying the semantic nuances of multi-component terms is
not only a matter of providing a lexical explanation, but also shows how to apply them in a practical
context. In e-commerce logistics, multi-component terms often involve knowledge from several
fields - logistics, information technology, marketing and management. For example, the term
"integrated information management system" combines technological and management fields.
Therefore, the semantic analysis of such terms requires a multidisciplinary approach. Along with
the lexical meaning of each component, the new meaning created by them together should be
studied. Based on the above points of view, this work studies the semantic nuances of multi-
component terms used in e-commerce logistics. The goal is to determine the composition of the
terms, analyze the meaning of each component and reveal their joint semantic function. In addition,
practical examples of some important multi-component terms in e-commerce logistics are given and
their importance in the field is highlighted. The significance of the study is that it serves to ensure
clear and effective communication in e-commerce logistics, enriches the terminological base and
helps to better understand various processes in the field. Also, a deeper study of multi-component
terms serves as the basis for introducing new innovations in the processes of digitization and
automation of logistics systems. [Homburg, Kiihnl, Heimerl: 2017].

Result and discussion

In the future, the analysis conducted on this topic will play an important role in creating more
complex and advanced systems of e-commerce logistics, as well as in forming a common language
and understanding between specialists and researchers working in the field. Multi-word terms
(MWTs) are combinations of two or more words that function together as a single semantic unit,
often naming specific processes, services, or concepts within a domain. In e-commerce logistics,
MWTs are essential to precisely describe complex activities and technologies.

These are the most common type of MWTs in e-commerce logistics. They typically consist of
a head noun and one or more modifiers that specify or qualify the head. They describe entities such
as processes, systems, or services.

¢ Order Fulfilment Process

o Order (modifier) +  Fulfilment  (modifier) +  Process (head  noun)
Refers to the entire sequence of actions involved in receiving, processing, packing, and delivering a
customer’s order.

« Digital Payment Gateway

o Digital (modifier) +  Payment (modifier) +  Gateway (head noun)
Describes a technology platform enabling secure electronic payment transactions.

o Last-Mile Delivery Service

o Last-Mile  (modifier) +  Delivery  (modifier) +  Service (head noun)
Specifies the final stage of the delivery process, which involves transporting goods from a
distribution hub to the end customer.

Compounds are MWTs where two or more words join to form a term with a specialized
meaning. In many cases, one component modifies the other, and the overall meaning may
sometimes be non-compositional (not fully predictable from individual parts) [Christopher, 2016].

o Example:

o Last-mile delivery — A compound noun specifying the delivery segment; "last-mile"
functions adjectivally.

e Compounds may be written as separate words, hyphenated, or fused depending on
convention.
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Some MWTs emphasize actions or workflows rather than static entities:

e Order Fulfilment Process emphasizes the workflow, highlighting that it is a process — a
series of steps.

 Such terms often include nouns like process, procedure, operation, or workflow as the head
word.

These refer to specific services provided within the logistics ecosystem:

« Delivery Service refers to the service function; modifiers specify the type (e.g., last-mile).

o Payment Gateway is a service facilitating payments.

MWTs that relate specifically to technical components or platforms:

« Digital Payment Gateway includes digita/, emphasizing the technological aspect.

e These terms often reflect the integration of IT within logistics.

In the specialized domain of e-commerce logistics, multi-word terms are formed through
different lexical-semantic structures. Understanding these structures is crucial for grasping how
terms convey meaning, how they function in communication, and how they can be translated or
processed.

Compounds are words formed by combining two or more lexemes (roots or words) into a
single unit with a unified meaning. In compounds, one element usually acts as the head (central
element), and the others as modifiers that specify or restrict the meaning.

Characteristics:

e Often written as one word (e.g., backorder), hyphenated (e.g., last-mile), or separate words
(e.g., order fulfilment).

e The meaning of the compound can be transparent (predictable from parts) or opaque
(idiomatic or specialized).

Examples in E-commerce Logistics:

 Last-mile delivery: A compound where “last-mile” modifies “delivery” indicating the final
stage of delivery.

e Order fulfilment: Combines “order” + “fulfilment” to denote the process of completing
customer orders.

 Inventory management: “Inventory” modifies “management,” referring to managing stock.

The head noun often represents the core concept (e.g., delivery, management), and the
modifier narrows or specifies its meaning (e.g., last-mile, inventory).

Collocations are habitual or conventional pairings or groups of words that frequently co-occur
more often than by chance, creating a predictable pattern of language use. They may be idiomatic or
partially idiomatic but are not necessarily fixed phrases.

Characteristics:

» Words in collocations have a strong tendency to appear together but retain their individual
meanings.

e Their combination may sound “natural” to native speakers and sometimes non-literal in
usage.

Examples in E-commerce Logistics:

e Place an order (verb + noun) — a common phrase meaning to request goods or services.

e Track a shipment — to monitor the progress of a delivery.

e Process payment - to handle financial transactions.

Collocations express routine actions or concepts within the domain. The meaning arises from
the conventional use of these combinations.

Phrasal terms (also known as phrasal verbs or multi-word expressions) are fixed or semi-fixed
phrases typically combining verbs with prepositions or adverbs to create a meaning that may differ
from the sum of their parts.

Characteristics:

o Often describe actions or processes.

 The meaning can be literal or idiomatic.

e The components may be separable (e.g., “set up an account” vs. “set the account up”).
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Examples in E-commerce Logistics:

e Set up an account - to establish a user profile or registration.

 Carry out inspection — to perform quality or process checks.

e Check out - to complete a purchase process online.

When analyzing multi-word terms, a key aspect is how easily the meaning of the whole
expression can be understood from its parts. This relates to semantic transparency and semantic
opacity.

A term is semantically transparent if its overall meaning can be directly inferred from the
meanings of its individual components. In other words, the phrase “makes sense” literally when you
look at each word.

Example:

« Digital payment gateway

o Digital = electronic, computerized

o Payment = transfer of money

o Gateway = entry point or interface

o Combined meaning: A system or platform that electronically facilitates payment
transactions.

Because each word contributes a clear part of the overall meaning, the term is semantically
transparent.

A term is semantically opaque if its overall meaning cannot be directly or fully deduced from
the meanings of its individual parts. Such terms often involve metaphor, idiomatic usage, or
domain-specific jargon.

Examples:

o Shopping cart

o Literally: a physical cart used for shopping in a store.

o In e-commerce: a virtual container where customers “collect” items before checkout.

o Here, the term borrows the physical shopping metaphor, but the actual referent is digital.
The phrase is partly opaque because “cart” doesn’t literally mean a physical cart in this context.

e Fulfilment centre

o Fulfilment here refers to a business process of receiving, packing, and shipping orders,
which is specialized jargon.

o Centre is a location or facility.

o The overall meaning is a warehouse or facility handling order processing, which isn’t
obvious just from the literal meanings. This term is opaque because “fulfilment” isn’t a common
everyday word outside logistics/business contexts.

Multi-component terms in e-commerce terminology have a complex linguistic structure and
can vary in semantic transparency and opacity. For example, when the English term shopping cart is
directly translated into Uzbek and Russian, the words ‘“savat” or “korzina” are used in the
traditional sense. However, how these words express the meaning of “virtual basket” in the context
of e-commerce, that is, in the online shopping process, can be problematic. Therefore, it is
necessary to take into account not only the lexical meaning, but also the contextual and cultural
scope of the term in translation [Cabré: 1999].

Cross-linguistic comparison allows us to identify linguistic and cultural differences that arise
in the process of adapting multi-component terms in e-commerce logistics to the Uzbek and Russian
languages. Each language has its own morphological, syntactic and semantic features that affect the
translation and understanding of terms. For example, while in Russian terminological units are often
expressed in a short, strictly standardized form, in Uzbek terms are expressed in more descriptive,
explanatory forms. At the same time, in Russian technical terms are often directly transliterated
from English, while in Uzbek words are often recreated using internal lexical bases or explanatory
terms are used.

The clear expression of semantic and pragmatic nuances in translation increases
understandability for users, ensures the efficiency of services, and reduces errors in business
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processes. For example, the term fulfillment center may be expressed in Uzbek as “order fulfillment
center” or “delivery center”, but these terms may not cover or clearly define all aspects of the
industry. As a result, customers or employees may misunderstand the term, leading to confusion in
processes. Therefore, in the translation of multi-component terms in e-commerce logistics,
linguistic accuracy and pragmatic compatibility must be ensured together.

Conclusion

The purpose of this study is to study the semantic and pragmatic aspects of the process of
translation and adaptation of multi-component terms used in e-commerce logistics into Uzbek and
Russian. Also, the difficulties that arise during the translation process, semantic transparency and
opacity, cultural adaptation and the impact on user communication are analyzed. The study of these
issues serves to more effectively organize national and international communication in the field of
e-commerce, enrich the terminological base and form a common understanding between industry
specialists.

The semantic and pragmatic problems that arise during the translation and adaptation of
multi-component terms in e-commerce logistics into Uzbek and Russian were analyzed. The results
of the study showed that when translating a multi-component term, it is necessary to pay attention
not only to the lexical meaning, but also to the contextual, cultural and functional meaning of the
term within the industry. Semantically transparent terms, such as digital payment gateway, are
generally less difficult to translate because their component meanings are clear and can be
translated one by one. However, opaque or metaphorical terms, such as shopping cart or fulfillment
center, require more adaptation and explanation in translation. Pragmatic nuances, i.e. how terms
are understood and used in a given situation, are important for effective communication between
users and business entities. If semantic differences are not properly addressed, they can lead to
customer misunderstandings, delays in business processes, and financial losses. Therefore, great
attention should be paid to linguistic accuracy, cultural adaptation, and pragmatic context in
translation and localization processes. [ Temmerman: 2000]

In the future, the creation of unified terminological corpora, adaptation of terms to national
culture, and development of interactive educational resources are important directions for the
effective integration of terminology in e-commerce logistics in national and foreign languages.
Such approaches will increase mutual understanding between specialists, researchers, and users
working in the field, improve service quality, and increase global competitiveness.
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CEMAHTHUYECKHUE OCOBEHHOCTHU MHOI'OKOMIIOHEHTHBIX TEPMUHOB
B JIOTUCTHUKE JIEKTPOHHO KOMMEPIINA

AHHOTanusi. B JgaHHON craThe  aHANU3UPYIOTCS  CEMAHTHYECKHE  OCOOCHHOCTH
MHOTOKOMIIOHEHTHBIX TEPMHHOB, UCIIOJIb3YEMbIX B c(hepe JIOTMCTUKH AJIEKTPOHHON KoMMepIuu. B
XOJIC WCCIICJIOBAHMSI ONPEACISIOTCS KOMIIOHEHTHI TaKMX TEPMHUHOB, MX CEMAHTHYCCKHE CBS3U H
KOHTEKCTHO-3aBHUCHMbIE 3HaueHUs. TakKe BBIACNSAIOTCA JIMHIBUCTHYECKUE M IPEeIMETHBIC
OCOOCHHOCTH, BJIMSAIOIIME HA PA3BUTHE TCPMUHOJOTUM JIOTUCTHKH JJIEKTPOHHON KOMMEPIIHU.
[TomuepkuBaeTcs, 4YTO CEMAaHTHKAa TEPMHUHOB UTPAET BAXKHYIO POJb B MPOIECCAX UX KOPPEKTHOTO
MepeBo/ja, aBTOMATHYECKOTO aHAIN3a TEKCTOB M IMHU(POBU3AIMHU JIOTUCTUYECCKUX cucTeM. CTaThs
OCHOBaHa Ha aHalu3e, MPOBEJCHHOM Ha CTBhIKE HAYYHOW JIMHTBUCTHKH, NEPEBOAOBEICHUS U
MIPUKJIATHON JIOTUCTHKH.

KiroueBble cjioBa: >JEKTPOHHAS KOMMEPIHS, JOTMCTUKA, MHOTOKOMIIOHEHTHBIE TEPMUHBI,
CEMAHTHUYECKUN aHAIHU3, TCPMUHOJIOTHS, JIMHTBUCTHYCCKHE OCOOCHHOCTH, KOHTEKCTHOE 3HAYCHUE,
po0OJIeMbl TepeBoa.
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IJIEKTPOH/IBIK KOMMEPIUA TOI'NMCTUKACBIHIAT'BI
KOIIKOMITIOHEHTTI TEPMUHAEPIIH CEMAHTHUKAJIBIK EPEKIIEJIIKTEPI

AngarTna. byn Makanana >MeKTpOHIBIK KOMMEPIIMS JTOTUCTUKACHI CalachiHAa KOJMAaHbLIATHIH
KOIIKOMIIOHEHTTI TEPMUHJIEPAIH CEMAHTUKAIIBIK €PEKIIETIKTepl TaaAaHaabl. 3epTTey OapbhIChIHIA
OChl TEPMUH/IEP/IIH Kypamac 0eJiKTepi, oJapAblH apachlHIarbl CEMAHTUKAIBIK OaliaHbIcTap MEH
KOHTEKCTKE Toyenal cesnep aHblKTainraH. CoHmal-aKk AJIEKTPOHABIK KOMMEPILHS JIOTUCTHUKACHI
TEPMUHOJIOTHACHIHBIH JITaMyblHa 9cEp €TEeTiH JIMHTBUCTUKAJBIK KOHE TIOHIIK epeKIeNiKTep
allkpiHnananpl. TepMHHIEpP CEMaHTHUKAChIHBIH OJapbl AYPBIC ayJaapy, MOTIHIEpHl aBTOMATThI
TYpAE Tanjay >oHE JIOTHCTUKAJIBIK JKyWenepai LudpiIaHIblpy MPOLECTEPIHE MAaHbI3ABI pell
aTKapaTblHBl Heri3eireH. Makana FbUIBIMUA JIMHIBUCTHKA, ayJapMa iICl >KOHE KOJJaaHOabl
JIOTUCTUKAHBIH TOFBICHIH/IA )KYPTi31IreH Taiiayjapra Heri3/1e/reH.

Tipexk ce3mep: D>IEKTPOHIBIK KOMMEpLHs, JOTMCTHKA, KOIKOMIIOHEHTTI TEpMUHJED,
CEMAHTHUKAJIBIK Tajjay, TEPMHUHOJIOTUS, JTUHTBUCTUKAIBIK EPEKIIeNIKTep, KOHTEKCTIK MarblHa,
ayapMma mMoceenepi.
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