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COSMETOLOGICAL DISCOURSE AS AN OBJECT OF LINGUISTIC RESEARCH

Abstract
This article examines discourse from a contemporary perspective. It examines the development
of discourse studies in general terms. Particular attention is paid to the structure of cosmetology
discourse, which allows us to identify the object of study within cosmetology discourse. The
paper also examines markers of scientific cosmetology discourse. It emphasizes the importance
of discourse studies in science, the formation and process of communication, and demonstrates
the uniqueness of cosmetology discourse.
This article analyzes the semantic and pragmatic features, as well as the specific functioning of
linguistic means in the field of cosmetology. It also examines the influence of linguistic means
used in cosmetology discourse on advertising and medical discourses. The main types of texts
used in professional and advertising communications are analyzed, including descriptions of
procedures, specialist recommendations, and marketing messages. The article examines the
specifics of terminology, borrowings, and methods of influencing the recipient, aimed at
building trust and stimulating consumer interest. Some neologisms and linguistic means most
frequently used in the field of cosmetology are given. The study also addresses the relationship
between scientific and colloquial styles in cosmetology discourse, as well as the degree of
influence of sociocultural factors on the choice of linguistic means.
The study identified key characteristics of cosmetology discourse as a special type of
institutional communication. The results obtained may be useful for specialists in the fields of
linguistics, media communications, and professional cosmetology.
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Introduction

Currently, we can observe the active development of all areas of science, which requires
constant study of trends and the deepening of knowledge. There is a clear need for development in
all areas, particularly intercultural communication. This can be explained by the emergence of new
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areas of linguistics for studying the characteristics of particular languages, as well as for examining
the relationship between language and various spheres of human activity. However, modern society
faces many unresolved issues, one of which is the term "discourse". The study of discourseology is
an important aspect that allows for the resolution of a number of contentious issues that arise in the
study of modern integrative sciences. Modern linguistics is characterized by the integration of
scientific approaches aimed at studying language not only as a system of signs but also as a means
of reflecting the culture, mentality, and social characteristics of a people. In this context, discourse
studies occupies a special place, representing an interdisciplinary scientific field whose subject area
encompasses issues related to understanding the nature, structure, and functional characteristics of
discourse as a socio-cultural and communicative-cognitive phenomenon. Discourse studies is
considered to be an actively developing scientific field that provides knowledge that is in demand
today regarding the characteristics of the information-semantic exchange carried out in society and
the mechanisms for the formation of cultural-content forms objectified in language.

Literature Review

The term discourse derives its roots from the Latin word “discussio” [Ozhegov, 1997], which
means “a dispute, a discussion of some issue at a meeting, in print, in conversation”. Over the past
century, linguistics has developed closely with philosophy, giving rise to new trends and directions
in science. Discourse (German: discurs, French: discours, English: Discourse) is a polysemantic
term used in linguistic, psychological, literary, philosophical, and historical research [Kozhina,
2011].

The school of T.A. Van Dijk made a significant contribution to the development of discourse
studies. According to T.A. Van Dijk, discourse is “a complex communicative phenomenon that
includes not only text, but also extralinguistic factors, such as knowledge about the world, attitudes
and goals of the speaker” or “a speech flow, a language in its constant movement, absorbing all the
diversity of the historical era, individual and social characteristics” [Dijk, 1987]. V.I. Karasik made
a great contribution to the classification of discourse. V.I. Karasik's classification of discourses
represents an approach to systematizing various types of discourse based on their functional
characteristics and contexts of use. Analyzing the scholar's classification, we can conclude that
discourse studies encompasses all spheres of human activity. Each type of discourse plays an
important role in the formation and process of communication, allowing for a deeper understanding
of the characteristics of interaction in various social contexts. The classification helps explore how
different types of discourse shape and transform social relations and cultural characteristics
[Karasik, 2000].

Materials and methods

The methodological basis of this study is based on a combination of qualitative, descriptive,
comparative and semiotic-analytical approaches, which allow for a systematic study of the
development and functioning of cosmetology terms and names of cosmetic products in modern
cosmetology and in platforms. The study utilizes an interdisciplinary corpus, including materials
from linguistics, semiotics, media studies, cognitive science, internet communications, medicine,
and advertising. Key empirical materials include screenshots of cosmetology advertising forms,
beauty magazines, and social media posts such as Instagram, Telegram, Twitter, and YouTube.

Results and Discussion

The expansion of mass communications and the emergence of new types of discourses
influencing various aspects of public life are leading to increased scholarly work in the field of
multidisciplinary discourse analysis. In recent years, researchers from various countries and fields
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have increasingly gathered at conferences to discuss issues of discourse research from an
interdisciplinary perspective. Particular attention is currently being paid to the study of political and
media discourse. In the context of mass culture and consumption, new forms of discourse are
actively developing. Such discourses include fashion and the modeling business, television,
advertising, cosmetology, show business, show politics, the Internet and mobile communications.

In the last decade, one of the most rapidly developing discourses has been cosmetology, a
subset of professional discourse. Cosmetology discourse is generally considered a discourse of the
body, which has previously been underanalyzed. The most studied form of body discourse is
medical discourse, which encompasses the concept of "health". Medical discourse encompasses not
only health concerns but also "self-care in the broadest sense — concern for the beauty and
cleanliness of the body, the environment and cleanliness of the living space, and one's emotional
state". As a result, there is an expansion of the scope of medical discourse and a blurring of
boundaries with related discourses, such as advertising, which offers products for body care
[Shesterikova, 2014].

Cosmetology discourse is a discursive phenomenon that lies at the intersection of medical
discourse (with its key concepts of corporeality, health/disease, and its inherent linguistic features
of scientific style) and advertising discourse (with its pragmatic focus on attracting attention to the
subject of advertising). On the other hand, cosmetology discourse can also be viewed as an entirely
independent phenomenon, in some respects close to the discourse of a popular medical journal
[Vavilova, 2015]. The distinction between cosmetology discourse is justified by the unique
combination of medical and advertising discourses, as well as the gender and age characteristics of
its participants or consumers. This, in turn, leads to the emergence of unique methods of verbal and
nonverbal manipulation.

In this paper, we propose that cosmetology discourse be understood as a type of institutional
(sometimes individual-focused) discourse whose primary theme is related to human appearance,
emphasizing the health and aesthetic appeal of various body parts, such as the face, neck, hands,
and so on. This allows us to classify this discourse as bodily. Unlike medical discourse, where the
central concepts are illness and health, the key themes of cosmetology discourse are beauty, youth,
and health as indicators of the first two. Moreover, the main goal of cosmetology discourse is not
only to emphasize the importance of beauty but also to attract consumers' attention to the company's
products and encourage them to purchase. This goal brings cosmetology discourse closer to
advertising.

The fundamental concept of cosmetology discourse is "beauty". We know that beauty is
relative, and beauty standards have always varied. They have changed according to the trends of the
time, adapted to the political system of the country, and been created by artists, poets, and writers.
Throughout history, established standards have held that the aesthetic manifestation of beauty is
directly proportional to a person's ethical morals, that is, beauty is everything beautiful, wonderful,
everything that provides aesthetic and moral pleasure. It is generally accepted that "beauty is a
quality of beauty, an abstract concept of beauty, grace." It encompasses diverse aspects of aesthetic
perception and cultural values. It includes ideals, norms, and notions of what is considered beautiful
or ugly. It can manifest itself in art, nature, people, and even ideas. The concept of beauty varies
significantly across cultures and historical eras, reflecting social, cultural, and personal preferences.
Beauty is considered a complex phenomenon linked to emotions, aesthetic experience, and the
perception of harmony.

Many famous philosophers have attempted to uncover the essence of beauty. In Plato's
aesthetics, beauty is understood as the absolute interpenetration of body, soul, and mind, the fusion
of idea and matter, rationality and pleasure, with the principle of this fusion being moderation.
Immanuel Kant also explored beauty in his works: beauty is a form of an object's purposefulness,
perceived without purpose that is, without any notion of practical benefit or functional purpose.
According to Immanuel Kant, there can be no objective rule of taste that would conceptually define
what is beautiful. Since any statement from this source is aesthetic, it is based on the subject's
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feeling, not on the representation of an object. Therefore, some taste products are considered
standards; however, this does not mean that taste can be acquired by imitating others. Immanuel
Kant's visions of beauty can serve as confirmation of a worldview of the ideal, which gives rise to
dependence. The philosopher Friedrich Nietzsche explored the concept of "beauty". He attempted to
reveal the essence of this concept in several of his works, such as "The Gay Science", "Thus Spoke
Zarathustra", "Beyond Good and Evil", "Ecce Homo", and others. Beauty is not only an aesthetic
perception but also a promise of happiness, which is closely linked to the desire for power and the
affirmation of life. In his perception, beauty is not something abstract, but rather part of a dynamic
process of development and overcoming. The concept of "beauty" is quite popular in the works of J.
Baudrillard. He believed that beauty is the philosophical essence of the human soul: "Beauty is no
longer the result of nature or the complement of moral qualities".

Recent linguistic studies based on the analysis of proverbs and media have revealed changes
in the value-aesthetic worldview that point to the increasing importance of a person's external
attractiveness. Cosmetology discourse offers two methods of creating beauty: decorative cosmetics
and so-called "care." In the latter case, the concept of beauty becomes a manifestation of the
concept of youth. Researchers note the extraordinary persistence of the association between youth,
beauty, and health in modern linguistic culture.

Currently, the most analyzed discourse is that of cosmetics companies and cosmetologists'
brochures, which are considered, in particular, as advertising. One of the researchers of
cosmetology discourse is O.T. Filatova. Based on her findings, we can determine that the words
"protein", "coenzyme," "calcium citrate", "iodine", "folic acid", "radicals", "retinol", "hormonal
balance", "immune system", "cardiac rhythm", and others are associated with each other, are used
for influence and manipulation", since sociological research has established that women tend to
believe terms more than men", and "the use of obscure terms creates the impression of a
professional and competent approach in the audience, increasing the weight of arguments". These
terms are simultaneously markers of scientific cosmetology discourse.

One of the key aspects of cosmetology discourse is the use of technology. Modern procedures
are becoming increasingly accessible and diverse. Innovations in cosmetic products and treatment
methods allow us to address a variety of appearance-related issues, from removing moles to slowing
down the aging process. It's worth noting that cosmetology is not only about physical
transformation but also about psycho-emotional aspects. Many people use cosmetology services to
boost their self-esteem and confidence. It's generally accepted that appearance influences
professional success and personal relationships. Therefore, consultations with cosmetologists often
involve elements of psychology, with specialists helping clients understand that true beauty lies in
diversity and individuality. Cosmetology discourse also addresses ethical issues. It's important to
remember that when performing procedures and creating new products, norms and standards must
be observed to avoid harming the client's health. All these phenomena manifest themselves in
language; with the emergence of a new product, advertisement, procedure, and service on the
market, linguistic terminology expands, introducing new words, terms, and definitions, the study,
classification, and analysis of which is the subject of "cosmetology discourseology".

As a result of studying the works of the above-mentioned authors, we offer in Table 1 the
most frequently used terms and their meanings in cosmetology terminology.
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Table 1 — The most frequently used terms in cosmetology

Name Meaning of the term
of the term
The "Jolie This is a cosmetic contouring procedure designed to create a defined jawline,

Profile" (or high cheekbones, and a sharp chin using hyaluronic acid-based fillers. The
"Jolie Angles") | procedure sculpts the face, giving it a refined appearance reminiscent of
actress Angelina Jolie.

Fillers Gel-like injectable fillers (usually based on hyaluronic acid) used in
cosmetology to fill wrinkles, increase the volume of lips and cheekbones, and
correct facial contours.

Botulinum toxin | This is a minimally invasive procedure that injects botulinum toxin type A to

therapy relax facial muscles, smooth out wrinkles (forehead, crow's feet), and treat
hyperhidrosis or neurological spasms.
Facial This is an injection cosmetic procedure that involves introducing special
mesotherapy | “cocktails” of hyaluronic acid, vitamins, amino acids and minerals under the
skin (3—5 mm).
Laser facial is a deep skin renewal procedure in which the laser removes the upper layers
resurfacing of the epidermis and stimulates collagen production.

The examples provided demonstrate that new terms are being introduced into cosmetology
and the cosmetics industry, and the use of these terms by cosmetologists inspires confidence among
users of these services. These terms are so widely used that even those not involved in cosmetology
can easily understand the meaning of these professional titles.

Conclusion

Analyzing the works of the above-mentioned scholars, we can conclude that discourse is an
interdisciplinary field that is one of the most popular topics of analysis today. It studies
communication, including text and extralinguistic factors such as pragmatic, sociocultural,
psychological, and others. Discourse is living speech in action and context, enabling the analysis of
linguistic situations. Globalization has led to a broader study of new discourses, one of which is
cosmetology discourse.

Thus, analyzing the works of the above-mentioned scientists, we can say cosmetology
discourse is a complex and multifaceted topic, encompassing a broad range of aspects related to
vocabulary, medicine, advertising, ethics, aesthetics, psychology, the philosophy of human nature,
the impact of media on society, and the development of technologies that play a key role in shaping
the modern linguistic worldview. Cosmetology discourse in linguistics is a specific field of study
that explores language and communication in the context of beauty, skincare, and aesthetic
products. The central concept of cosmetology discourse is "beauty," which can be directly
proportional to a person's worldview and self-perception and can manifest itself in both aesthetic
and ethical forms. This includes an analysis of jargon terminology, communication styles, and
message structures related to cosmetic procedures and products. Researching and analyzing these
issues in linguistics allows us not only to better navigate the world of cosmetology but also to make
more informed decisions regarding our desires and needs in this field.
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KOCMETOJIOTHYECKHUM TUCKYPC _
KAK OBBEKT JIMHI'BUCTUYECKHUX UCCJIEJOBAHUU

AHHOTauusl. B naHHOM cTaTbe MUCKYpC paccMaTpUBAeTCsl ¢ COBPEMEHHON TOUKM 3pEHMS:
aHAJIM3UPYeTCs pa3BUTHE JUCKypc-uccienoBaHuil B 1enoM. Ocoboe BHHUMaHUE YyAeNseTcs
CTPYKTYpP€ JUCKYpCa B KOCMETOJIOTUH, YTO MO3BOJISIET ONPEAEIUTh 00BEKT UCCIEJOBAHUS B PAMKAX
TOro Juckypca. Takke paccMaTpUBAalOTCS MapKepbl HAay4dHOIO JAHMCKypca B KOCMETOJIOTHH,
MOTYEPKUBACTCA BaKHOCTh JTUCKYPC-UCCIIEOBaHUN B Hayke, (OPMHPOBAHUU U Ipolecce
KOMMYHHKAIUH, a TAKXKE IEMOHCTPUPYETCS] YHUKAIBHOCTD JUCKYpCa B Pa3BUTHH KOCMETOJIOTHH.

B crathe aHamM3UpYyOTCS CEMaHTHUYECKHE M IparMaTHYecKue OCOOEHHOCTH U creruduxa
(YHKIIMOHUPOBAHMUS SI3BIKOBBIX CPEAICTB B c(pepe KOCMETOJIOTUH; BIUSHUE B3aUMOCBS3H S3bIKOBBIX
CPEICTB, HCIOJB3YEMBIX B KOCMETOJIOIMYECKOM JUCKYpCE Ha PEKJIAMHBIE W MEIUIMHCKUE
TUCKypchbl. OMNUCHIBAIOTCS OCHOBHBIE THIIBI TEKCTOB, MCIOJb3yeMble B Mpo(deccHoHalbHON H
pEKIaMHONM KOMMYHHUKALIUH, BKJIIOYas OINHUCAaHUE MPOLENYp, PEKOMEHNALNU CIIELHAIUCTOB H
MapKeTHUHTOBble coolbmieHus. PaccMaTpuBaroTcsi 0COOEHHOCTH TEPMHUHOJIOTHH, 3aMMCTBOBAHUN U
Croco0OB  BO3JEMiCTBMA Ha ajpecara, HalpaBlE€HHbIX Ha (QOpMHUpPOBaHHE JOBEpUi U
CTUMYJIMPOBaHUE MOTPEOUTENHCKOrO HHTEpeca. [IpuBOASTCS HEKOTOpPBhIE HEOJIOTHU3MBI U SI3BIKOBBIE
cpezacTBa, HanboJee YacTo UCIOb3yeMble B cepe KocmeTosoruu. B paboTe Takxke 3aTparuBaroTcs
BOIIPOCHI COOTHOUIEHHS] HAyYHOTO U Pa3rOBOPHOTO CTHJIEW B KOCMETOJIOTMYECKOM IHUCKypce, a
TaKXe CTETNEHb BIMSHUS COLMOKYIBTYPHBIX (PAKTOPOB Ha BBIOOP SI3BIKOBBIX CPE/ICTB.

B pesynbraTte uccinenoBaHUs BBISIBICHBI KIIOUYEBBIE XapaKTEPUCTUKU KOCMETOJIOTHYECKOTO
JHMCKypca Kak 0co0Oro BHAAa MHCTUTYLHMOHAIBHOM KOMMYyHHUKAIMH. [lomydeHHbIe BBIBOABI MOTYT
ObITh TIOJNE3HBI JJISl  CHEHUAINCTOB O0JIACTH JIMHTBUCTUKH, MEIMAaKOMMYHHMKAllMM U B
npo¢eccHOHATLHON KOCMETOIOTHH.

KuroueBble ciioBa: AucKypc, AUCKYpPCOJIOTHS, KpacoTa, JUCKYpC KOCMETOJIOTUH, PEKIaMHbBIN
TUCKYPC, MEIULIMHCKUAN AUCKYPC, KOXKA, JINL0, ITHKA, SCTETHKA.
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KOCMETOJIOI'UAJVIBIK JTUCKYPC IMHI'BUCTUKAJIBIK 3EPTTEY
HBICAHBI PETIHJE

AHHOTanusi. byn Makanma JAMCKypcThl 3aMaHayM — TYpFbIAaH — KapacTeipaasl. O
IUCKYPCTaHYJBIH JaMyblH JKajlmmbl Typlae KapacTeipaasl. KoOCMETONOTHSIIBIK — AMCKYPCTBHIH
KYpbUIBIMBIHA €peKIlle Ha3ap ayJapbliajibl, OyJl KOCMETOJOTUSJIBIK JIUCKYpPC asChlHAA 3epTTey
OOBEKTICIH aHBIKTayFa MYMKIHIIK Oepenmi. Makamaga FBUIBIMH KOCMETOJIOTHS JTUCKYPCBHIHBIH
Mapkepisiepi e KapacTbipbuiafbl. Oa FBUIBIMAAFBl JAUCKYPCTaHYABIH MaHBI3/AbUIBIFbIH, KapbIM-
KATBIHACTBIH KAJIBIIITACYBl MEH MPOLECIHE TOKTANIBIN, KOCMETOIOTHUSIIBIK TUCKYPCTHIH Oipereiiirin
KepceTe/i.

3epTTeyne KOCMETOJIOTHS CalachlHIAFbl JMHTBUCTHKAIBIK KYPaJJAapAblH CEMaHTHUKAJIBIK
KOHE IparMaTHKAJIbIK EpeKILeNIKTepl, COHbIMEH KaTap CHelU(HUKAIBIK KbI3METI TaslJaHa[bl.
Conpnaii-ak KOCMETOJIOTHSUIBIK JUCKYpPCTa KOJNJIAHBUIATBIH TUIMIK KypalgapAblH JKapHama MeH
MEIULUHAIBIK JUCKYpcKa ocepi 3eprreneai. Kocibu jkoHe »kapHamMalblK KOMMYHHUKaLUsiapnaa
KOJIJIaHbUIaTBIH MOTIHJAEPIIH HEri3ri Typiepl TajAaHalbl, COHBIH IMIIHAE MpoleaypatapAblH
CHUIIaTTaMachl, MaMaHJApJIblH YCHIHBICTaphl >KOHE MAapKeTHHITIK xalapiamanap. byn makanana
CEHIM KaJIBINTACTHIPYFa jKOHE TYTHIHYIIBUIAP/IBIH KBI3BIFYIIBUIBIFBIH bIHTATAHIBIPYFa OaFbITTaIFaH
TEPMUHOJIOTUSIHBIH, Kapbl3 aldyIblH JKOHE MaKCaTThl ayJUTOpUsfa ocep €Ty OAICTepiHIH
epekmienikrepi  KapacTelppiiagel. O COHBIMEH Karap KOCMETOJIOTHSl cajachlHaa KUl
KOJIJaHBUIAThIH KEHOip HEeOoJOoru3MJiep MEeH JIMHTBUCTHKAIBIK Kypanaapabl ycelHaabl. CoHpaii-ak
KYMBIC KOCMETOJIOTHSUIBIK JUCKYPCTaFbl FBUIBIMHU JKOHE aybI3€Ki CTHIIBJIEP apachIHIAFbl KapbIM-
KAaThIHACTBI,  COHJAW-aK  JIMHTBUCTHKAIBIK  KypaujapAbl  TaHJayFa  QJI€yMETTIK-MOJCHU
(bakTOpIapIbIH 9CEPiH KapacThIPaIbl.

3epTrey ~ MHCTUTYLMOHANJBIK  KOMMYHHUKAIMSIHBIH ~ €peKlle  HbICAaHbl  pETiHAe
KOCMETOJIOTHSUTBIK JTUCKYPCTBIH HETI3rl CHUMaTTamMalapblH aHBIKTAAbl. 3epTTEyJiep JIHHTBUCTHKA,
Me/ra KOMMYHUKaIUsIap JKOHE KOCiOM KOCMETOJIOTHsI CajlaChIHJAAFbl MaMaHJap YIIIiH Maiiaaibl
00JIybl MYMKIH.

Heri3ri ce3nep: IHUCKypCc, HIUCKYpCOJIOTHS, CYJIYJNbIK, KOCMETOJOTHSUIBIK —JIUCKYPC,
KapHaMaJbIK JUCKYPC, MEIUITUHAIIBIK TUCKYPC, Tepi, OET, ITHKA, ICTETHKA.
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